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Why is a new Consumer Agenda needed?

• The current one expired in 2020

• New Commission’s priorities

• Closer link with the new Multi-Annual Framework-MFF

• Addressing both the impact of Covid-19 on consumers and long-term priorities

What is different this time?

• Some key areas, such as effective enforcement are confirmed, but a newly 

structured prioritisation around green transitions and digital transformation

• A holistic approach for a renewed governance of consumer policy based on closer 

cooperation between action at EU and national level well as with stakeholders
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• A holistic, long-term EU consumer policy framework ensuring effective

coordination of action at EU and national level around key priority areas:

• COVID-19;

• The green transition;

• The digital transformation;

• Redress and enforcement of consumer rights;

• Specific needs of certain consumer groups; 

• International cooperation.
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COM acted throughout 2020 on a number of immediate consumer issues, including:

• Travel/flight cancelations: right to reimbursement/compensation (COM Recommendation)

• Safety in online environment: sweeps and alerts on scams, unsafe products, unfair practices

• Increased financial vulnerability: identification of best practices at MS/industry roundtables

Longer-term and further perspective outlined in the New Consumer Agenda, including: 

• Package Travel Directive: report on application (2021) => assessment of effectiveness

• Safety and openness in digital space: stronger responsibility of platforms, prevention of scams and 

fraud, increased product safety – including through proposals on GPSD review, DSA/DMA

• Foresight: assess longer-term impact of COVID-19 on consumer behavior and rights, integrate 

foresight in future consumer policy-making

Consumers in the covid-19 pandemic













• Set up governance mechanisms with the Commission and EU Member 

States, based on:

• Annual European Consumer Summits, bi-annual Ministerials, National Consumer 

Dialogues, seminars, workshops and network meetings with European level and national 

partners

• Leading role of national/regional authorities

• Support and co-ordination by the Commission

• Engaging consumer organisations and other stakeholders, including business 

• Re-assessing data collection and analysis to inform policy responses to the challenges 

and trends accelerated by the COVID crisis – Consumer Scoreboards, Foresight
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Thank you


